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Appendix A
Identification and Retrieval of Secondary_ Data Sources: FNS Literature Review

Conceptual Framework

Secondary Data
Sources

Computerized FNS Document 1 Institutional
i Databases Review Resources

- Access
- Social Science Index

-BusinessPeriodicalsIndex Compile list of-ALADIN institutional resources
- Medline

-Others -Food industryassociations

_Use Food research/policyorganizationsdescriptors - CongressionalCommittees
! and key words andSubcommittees

_t_uide searches - Community development organizations

- Otherrelevantresources

J

r Access and Print
/ out records Initiate telephone and/or
[ personalcontact

Retrieve anddataPhOtocOpysourcessecondarY.i

- Books

- Published reports/proceedings
- Journal/magazine articles
- Newspaper articles
- Monographs
- Unpublished papers
- Others
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